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Get your Garden

The monsoon is upon us, and we are enjoying it fully. The
holy month of Saavan is also being observed these days, so
the city of lakes is in all into devotion and in love with nature
and the almighty Lord Shiva. While this is the time to enjoy all
different kind of food that is spicy and hot, it also needs spe-
cial care when it comes to ailments, and unfortunately, that too
comes from seasonal dishes only.

There’s nothing much to worry about it all. The only need
is to be little careful about consuming outside food thatis cooked
in open or if the preparation does not seem that hygienic.

Besides all the care, monsoon is also the best time to adorn
your home with a lot of greenery. No matter if you live in an
apartment or own a big lavish garden outside, you can deco-
rate your place with nice and colorful plants this season.

In case if you think that
ittakes alot of time and effort
totake care of the plant, you
are partially right. Butwhen
you see new leaves bloom-

ing out from the branches or fresh flowers spreading a natur-
al fragrance in your place, you will find all the hard work worth
doing.

Unlike earlier, gardening has become a lot easier due to
the availability of a variety of plants, readymade manure, pot-
ting mix, fertilizers, and tools. Most of these can be bought
online where you can read the description and customer reviews
before buying any stuff.

Today, Udaipur has several good and lavish nurseries where
you can buy little or grown-up plants to suit your taste and
space. Initially, you could buy plants settled in cemented or
earthen pots and place them in your balcony or garden. Later,
when you start getting comfortable with tools and planting ideas,
you can buy plants grown in small plastic bags that require to
be shifted or repot into a larger pot. In this method, you should
be aware of the kind of soil and quality and combination of fer-
tilizers to be mixed with the soil.

With the globalization, we today have a lot of new varieties
to choose from. From succulents to roses to crotons to palms,
you can choose from a number of plant varieties. Plants are
available as per your budget and location where you wish to
place them. So, for the garden which is exposed to sunlight to
the balcony to indoors, you can take your pick easily.

Although all the plants are good for our health but then
there are some special ones that can be kept inside the hall
to purify the air. Palm is one such beautiful plant with beauti-
fully crafted leaves that magnifies the beauty of the corners in
particular.

You only need to be careful about watering the plant and
protecting them from bugs. If you could take care of these two
issues, you will never have any problems with your plants. And
you will always have nature’s blessing and beauty around you.

TECNO forays into the E-commerce space
with its Flagship offering ‘PHANTOM 9’

Udaipur: Mobile, the glob-
al premium smartphone brand
today announced its plan to
enter theE-commerce space
with the launch ofGlobal
Flagship ‘PHANTOM 9'to be
available on
Flipkart.DuringtheGlobal part-
ner summit which was held at
AndazAerocity, the event also-
marked the live signing cere-
mony of ‘renewed multi-year
Global partnership’ between
Premium mobile phone brand,
TECNO Mobile, and the

Premier League’s Manchester
City. The representatives of
both the brands also cele-
brated the Kick-off ceremony
of 60-day ‘TECNO Race to
Manchester City’challenge
begins today on 10th July 2019
and ends on 7th September
2019.In the event today, the
brandrevealed their philosophy
of ‘Expect More’ and empha-
sized on India being their pri-
ority market by underlining the
brand’s commitmentto provide
masses with access to

advance technology at attrac-
tive price-points,allowing them
to reach beyond their current
limitations and uncover a world
of possibilities.Globally,
TECNO portfolio consist of
three key series: ‘SPARK’ is
with Al bright camera (great
camera features especially in
low light environment) for
youth, ‘CAMON’ the popular
camera-centric series with out-
standing selfie camera features
and ‘PHANTOM’ being the
brand’s flagship series. TECNO

‘Phantom 9’is the right balance
of ‘Style’and ‘Performance’. It
is designedfor today’s tech
savvy millennials, who do not
want to compromise on style
along with advanced features
without putting a hole in their
pockets. PHANTOM 9 has
many ‘Firsts’ to its credit. It is
the first smartphone to have
an in-display Fingerprint sen-
sor under 15K segment. It is
also the first smartphone to
come withDual Front Flashlight
along with a dotnotch screen
onasmartphone. Firsttocome
outwith Aurora inspired styling.

Mr. Marco Ma, Chief
Operating Officer TRANSSION
India sharing his vision & per-
spective towards the Indian
market, said, “Indiais a top pri-
ority market for us as a part of
overall expansion plans for
South Asia region.

In H2, our key focus will be
to expand the global portfolio
in India. Out of which ‘Phantom’
has been our flagship product
globally by virtue of its innov-
ative features that validate our
R&D prowess.

We will introduce some of
our other global series soon.

Additionally, we will also be
developing ‘India-first’ prod-
uct portfolio basis local con-
sumer insights.”Talking about
the Flipkart partnership he
said, “We are expanding our
presence in India and want to
reach outto all our consumers
across the length and breadth
ofthe country. Our partnership
with Flipkart will be instru-
mental in making TECNO
range of smartphones available
PAN India.”

To celebrate the launch of
TECNO on FlipkartMr.
AdityaSoni, Senior Director -
Mobiles at Flipkart said,
"Flipkart is focused on bring-
ing the best in class proposi-
tions from the strongest brands
in the world to our customers.
The mid premium segment in
India demands superior fea-
tures ataggressive price points
and the launch of the new
Phantom series, has the poten-
tial to be a great fit for con-
sumers. The 3-year associa-
tion which Flipkartand TECNO

will enter into will result in a
superior product and service
offering for Indian consumers."

Speaking atthe celebration
event, Damian Willoughby,
Senior Vice President of
Partnerships at City Football
Group, said: “Manchester City
prides itself on partnering with
some of the world’s leading
organizations, so we are thrilled
to be announcing the renew-
al of our established partner-
ship with TECNO Mobile.

Some key highlights of
PHANTOM 9 include -

eIntroduces in-display fin-
gerprint sensor

* Go limitless with the Al
triple rear camera

* Shunlimits, beat low light-
ing with Al selfie camera

* Enjoy anunmatched, full-
fledged view

» Keep clicking and never
mind space with great storage
options

* Binge in on unplugged
photography; Don’t worry bat-
tery back-up & charge

* Own it at a price that’s
absolute value for your money

BIG BAT FILMS PRESENTS

MUSHKIL

FEAR “BEHTND WOU

Mushkil, Fear Behind You
First Look Trailer Out!

Directed by Rajiv S Ruia and produced by
RavindradeetDariya - Mushkil, Fear Behind You dropped its
official trailer on 12th July, 2019 starring RajnieshDuggal, Kunal
Roy Kapoor, NaziaHussain and PoojaBisht in the lead roles.
The first look of the film gives a glimpse of a romantic horror
film against a scary backdrop.

It's believed that good has always ended evil and Mushkil,
Fear Behind You is sure to prove the Triumph of Good in the
universe. While the trailer gives out an essences of the sto-
ryline, the film is sure to frighten the audience with its HD
EFFECTS and shrilling Sound Quality with pathbreaking VFX
.The story revolves around 4 friends who end up at the for-
bidden castle. Acastle they should not have entered. Producer
RavinderJeet Dariya and Director Rajiv S Ruia with Big Fat
Films have together curated a film that speaks about doing
the right things and have penned nuances of entertainment
to ensure cutting edge drama. Speaking about film,
RavinderJeetDariya producer of the film shares “There always
have been an audience for good a horror movie, we have tried
to make a film which fills the gap and brings in the true hor-
ror elements with the right set of VFX and storyline in Indian
film industry”Sharing his excitement, Kunal Roy Kapoor'
shares " Get set to be amazed as we bring to you the film
which will surely give you sleepless nights "Sharing his excite-
ment, RajnieshDuggal shares " | have always loved to work
on unique storylines and new concepts, we all have really
given our best to ensure an amazing experience to our audi-
ence.

HDFC Bank and CSC launch
Small Business MoneyBack
Credit Card

Udaipur: HDFC Bank and Government of India’s Common
Service Centre (CSC) SPV, today launched a co-branded Small
Business MoneyBack Credit Card. This one-of-a-kind credit
card is specially designed for the CSC’s Village Level
Entrepreneurs (VLEs), and VLE-sourced customers. It will
empower users by giving them easy access to credit for their
day-to-day business expenses.The card was launched by Mr.
AdityaPuri, Managing Director, HDFC Bank and Mr. Dinesh
Kumar Tyagi, CEO,CSC.The launch took place at a day-long
workshop for VLEs conducted by the CSC SPV to celebrate
CSC DiwasatSiri FortAuditorium, New Delhi. Ms. SmitaBhagat
, Head —Government & Institutional Business and e-Commerce,
HDFC Bank was also present. Speaking at the event, she said,
“We are extremely happy to be part of this occasion and help
empowerwomen VLEs. We have launched the Small Business
MoneyBack Credit Card as a part of this commitment.

Sudesh Bhosale pays tribute to
Kalyanji-Anandji’s Immortal
Melodies at Geeton ka Karwan

Mumbai: Singer Sudesh Bhosale
sang unforgettable compositions of music
composer Kalyanji-Anandji at
GeetonkaKarwaan, a musical evening
dedicated to the magical duo. Held at the
Shanmu khananda hall, Padmashree
Anandji Bhai was in attendance to take
the audience back to some spectacular
moments of the duo’s thrilling musical jour-
ney, at the event.

SudeshBhosale belted out some of
Kalyanji-Anandji’s popular numbers like
ApniTohJaiseTaise, Pal PalDilKePaas,
YaariHailmaanMera, Salaam-E-

IshqgMeridJaan,

al.

DekhoAankhMeriLadiHai, KhaikePaan,
Mere Angange Mein, Jeevan Se Bhari
Teri Aakhein, Neend Na MujhkoAaye et
Reminisced an emotional
SudeshBhosale, “Kalyanji-Anandji will
always hold a special place in my heart!
Career-wise, | owe them a lot. They
would always encourage me to sing in
different voices.”SudeshBhosale added,
“The bestthing aboutthem is that despite
being towering personalities and being
onthefilmy circuit, they have always been
very humble. Even today, when | visit

Rafta Rafta Anandji’s place it's without any formality,
| just drop in and he makes me feel at
home! Amitji (Amitabh Bachchan) used
to perform a lot of live shows back in the
90’s and his shows were always conducted
by Kalyanji-Anandji’s orchestra.”
Continues SudeshBhosale,
“Whenever Amitji used to perform, | used
to accompany Kalyanji-Anandji for his
shows. That’s how | became close to Amitji
because we used to travel a lot together
and even go for picnics. I'm elated that
Anandji was here today to watch me pay

a tribute to him and the late Kalyaniji.”

Jimmy Shergill and Mahi Gill starrer film
'Family of Thakurganj'

The script written by star writer DilipShukla of Salman Khan's
Dabangg& Dabangg-2 fame will be watched on the big screen
soon. The film's title is ‘Family of Thakurganj' starring Jimmy
Shergill and Mahi Gill, which is going to be released on July
19, 2019.The most important and special feature of this movie
is thatits writer is DilipShukla who has written block-buster films
like Ghayal, Damini, AndazApnaApna, Dabangg, Dabangg-2.
Producer of 'Family of Thakurganj' is Ajay Kumar Singh while
the film is directed by ManojJha.

ManojJha, director of the film, says, "Family of Thakurganj
is a unique story full of thrills; the film has been presented in a
completely new way which showcases the ideology of two broth-
ers and their confrontations.

Family of Thakurganj is completely a family entertainer and
gives a strong message as well. In this movie, Jimmy Shergill
and Mahi Gill's chemistry will be worth watching. The story of
this film will touch the hearts of the audience."

The music of 'Family of Thakurganj' is by Sajid- Wajid . There
are four songs in the film. The film's Creative Director Prince
Singh says that this film also includes a Holi song, which is also
a film's situational song. Prince Singh has worked hard to com-
plete this project because he has been involved with his work
and his involvement from production to post production.

Thefilm's choreographers are ChinniPrakash and Raju Khan.
Its shooting has been completed in record time. Made under

the banner of Lovely World Entertainment, the story revolves
around family, cultural values and new thinking, which is based
on a small town in North India. Besides Jimmy Shergill and
Mahi Gill other actors like PranatiRaiPrakash, SaurabhShukla,
PawanMalhotra, Nandish Singh, Yashpal Sharma, MukeshTiwari,
SupriyaPilgaonkar, SalilAcharya, ManojPahwa are also play-
ing important roles. The trailer received good response from
the audiences so; they are eagerly waiting to watch the film.

Airtel 4G now covers 62
towns and 7,794 villages
across Udaipur

Udaipur: Bharti Airtel (“Airtel”), India’s leading telecom-
munications services provider, today said that its 4G network
now covers 62 towns and 7794 villages across Udaipur dis-
trict, empowering customers with best-in-class high speed mobile
broadband services.Airtel, whichis the #1 operatorin Rajasthan
with over 20 million customers, recently announced a mas-
sive network expansion drive to further scale up its high speed
data services across the region. Airtel has been consistently
rated as the fastest mobile network in India by multiple glob-
ally renowned platforms.

NidhiLauria, CEO - Rajasthan, BhartiAirtel said, “As
Rajasthan’s leading mobile network, our constant endeavour
is to enable a world-class experience for customers. We are
building a network that is not only future ready but also reach-
es every corner of Udaipur. Airtel’s affordable plans and exclu-
sive benefits under the refreshed #AirtelThanks program offer
the best in class smartphone experience to customers. Airtel
offers the widest bouquet of mobile services in Udaipur backed
by a wide distribution channel over 13,500 retail outlets that
serves customers even in deep rural pockets. Airtel’'s network
now covers approximately 95% of the population in the geog-
raphy.

Special focus on Udaipur

Airtel was the first operator to launch 4G services in the
region. Airtel’s network umbrella in the region covers all key
urban, semi urban and rural areas including highways, tourist
destinations and trade centres. It has the widest network foot-
print with network coverage even in remote locations. It has
the widest network footprint with network coverage even in
remote locations like Amargarh,Maheri, Bhorai,Jher, Teekad,
Ojyara, Balua etc.

As part of its network transformation program - Project Leap,
Airtel plans to roll out more than 1,100 new technology
upgrades and new mobile sites across the Udaipur region in
FY 2019-20 with the aim of stepping up network capacity and
taking services deeper into rural and unconnected areas. With
this planned rollout, the number of Airtel’'s mobile sites across
Udaipur will go up by 61% and considerably enhance the net-
work experience for customers. Airtel also plans to deploy 600
km of fresh optic fibre in the region to take its fibre footprint to
3,500 to 4,100 km. The addition of fresh fibre capacity will sup-
port the growth of high speed data services in the region. With
this planned rollout, the number of Airtel's mobile sites across
Rajasthan will go up by 20% and considerably enhance the
network experience for customers. Airtel also plans to deploy
4000 km of fresh optic fibre in the region to take its fibre foot-
printto 21,200 to 25,000 km. The addition of fresh fibre capac-
ity will support the growth of high speed data services in the

region.

Ullu Launches #MeToo Wolf of Bollywood’s Trailer

Ullu, a popular streaming platform, recently launched its
latest offering, #MeToo Wolf of Bollywood, showcasing the tale
of an unspoken, unrequited love, and its truth behind the shiny
facade luring millions worldwide!

#MeToo Wolf of Bollywood is presented by Ullu, helmed by
Producer-Filmmaker-Entrepreneur VibhuAgarwal, in associa-
tion with Falguni Shah’s Dreamzz Images Studio and is direct-
ed by Deepak Pandey.

A moment that would eventually storm the whole nation,
#MeToo Wolf of Bollywood revolves around the protagonist
Karan Mathur’s life where he feels the guilt of the sad demise
of an unknown starlet named SuvarnaPashte AKA Sana, who
kills herself trying to tell Karan about her sexual harassment.
His marriage to Avantika Sharma and her family of city’s influ-

ential socialites, shatters as he
takes it upon himself to avenge
Sana’s suicide.

However, the big question
remains that why would a cal-
culative, sharp investment
bankerrisk his personal and pro-
fessional life, for a girl who was
merely a part of his friends’
group. From ashady producer’s
office, where girls perform a
striptease show with music for
a film role, the series forwards
to workshops where astounding physical abuse in art’'s name
tends to be usual in the realm of theatre. Followed by glam-
orous parties where there is no dearth of drugs and alcohol,
Karan Mathur navigates through it all, determined to catch the
wrong-doer risking being caught and jailed, or worse, ending
up getting killed by Sana’s perpetrators.Ullu’s #MeToo Wolf of
Bollywood has a stellar cast of VivanBhathena of Dangal and
Judwaa 2 fame, versatile actorAmitBehl of Lakshya and Shivaay
fame, RidheemaTiwari known for her stintin Do DilEkJaan and
SasuralGendaPhool, actor-dancer Ana limi, actor-model
AanayaBhaanndari, Miss Asia Bikini GehanaVasisth,
SikanderKharbanda of KasautiiZindagii Kay fame, veteran
Marathi actor SavitaMalpekar, Splitsvilla participant IshaAnand
Sharma of KundaliBhagya fame. Besides VibhuAgarwal, the

@

entire star-cast made their presence felt at the launch.

“After the tremendous response to Halala and Panchali, we
are back with #MeToo Wolf of Bollywood. People of today’s
era are smart. They have begun to grasp the aspects of con-
tent as they try to relate to it. Ullu’s scripts are made in accor-
dance to modern thought processes and the way today’s peo-
ple interact,” averred VibhuAgarwal, the man behind the Ullu
App.“People, from small villages and towns, come to the city
to try their luck in Bollywood. But, they never reach Bollywood.
What #MeToo Wolf of Bollywood portrays is how people are
taken advantage of in Bollywood. The show is aptly titled. Vibhuiji
and | were clear from the very start that we want to empower
women.

And personally, | stand for and by the #MeToo movement.
For me, itis a very important movement and so is this project,”
added VivanBhathena who portrays the protagonist.

Ullu allows its customers to watch a wide variety of web-
series, movies and exclusive Ullu shows. Be it drama, horror,
suspense, thriller or comedy, Ullu has it all! Allowing the users
to access great original and syndicated content, round the clock
and wherever they may be located, Ullu’s exclusive content
library comprises of original web-series and features, short
films, multi-lingual content, songs et al.

Letting its users to download their video content to experi-
ence on-the-go without an internet connection, the Ullu appli-
cation is available on iOS on the App Store and Android on the
Google Play Store.



